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ABSTRACT

Tourism encounters many challenges which need to be identified and
addressed. This study was carried out to identify the various challenges to
tourismin Nigeria with Benin City as the case study. Questionnaire copies
were designed and administered in the various locations of Benin city,
addressing the study objectives and hypotheses. Data were subjected to
statistical analysis. Results showed that touristic activities in the area are
at low level due to economic hardship and this is rubbing the city of its
contribution to the national economy. Tourism in Benin City is grossly
affected by factors such as lack of preferred destination, lack of
consistency in policy, erratic power-supply, bad road networks, insecurity
and perennial conflicts, investor and tourist unfavourable environment,
among others. It is recommended that the government should create an
enabling environment for both investors and tourists, asthiswill fasten the
devel opment of tourismin Nigeria
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INTRODUCTION
Tourism in Nigeria is quite diverse due to richtate, oil scenery, nature,
lifestyle, religion, and IT and telecommunicatiokkwever, culture is the
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strongest segment in the Nigerian tourism indukbgwn to be a multi-
cultural country with over 500 ethnic groups (Oledand Koyi, 2002).

Nigerians are also involved in out-bound tourisrd &éend to visit oversea
countries like United Kingdom, United States of Aioa, South Africa,

Dubai and recently Ghana for reasons such as pityxirfiiends and

relatives, leisure, social status, education arginess. In-bound tourism
in Nigeria could be traced back to early and mi@a9during the time of
missionaries followed by the discovery of oil, leaglto the arrival of

business tourists interested in our oil (Lanre,&00

Nigerian culture has recently received some ackedggéments
from both the public and private sector resultingevents like Calabar
Carnival, Abuja Carnival, Argungu Festival, amortgass. The industry is
generally opening up to the global tourism trendl atevelopments.
Today, we see international brands like Nokia, $hvai'm Lewin, and
Nandos evolving in cities like Lagos while alreaglisting international
hotel brands like the Hilton, Sheraton, Protea badvieridien are going
all out to uphold their brand image and identitghie competitive industry
(Giwa, 2010).

Top attraction in Nigeria for both domestic andemfational
tourists include the Transcorp Hilton in Abuja, @buCattle Ranch in
Cross River State, Le Meridian in Uyo, Tinapa iro€x River State, and
Silver Bird Galleria in Lagos. Shopping is fast tseing a thriving sector
in Nigeria and poses an encouraging consumer pkaghofor the
industry. It tends to be influenced by a certaisigeto attain some form
of social status and value for money (Wole, 2007).

Most countries in the world make millions of Dolarom tourism
by developing and maintaining their natural and +mede sites. Despite
the numerous advantages accruable to cities withista potentials, not
much attention was paid to the development of souiin Benin City. For
tourism to flourish in developing cities, like BarCity, the government of
the state must commit to ensuring the living stathdaf such a state
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citizenry be improved upon. This will go a long way creating
motivation for leisure travel (Shaibu, 2004). Teumi potential needs to be
harnessed, packaged and marketed to generate enf@mphysical
development and for the improvement of the weltdrie citizenry.

Benin City has a lot of tourist attractions buts@dourist centers
are faced with enormous challenges that have maelm to be under-
utilized, thereby, bringing little income to thdygistate and country. The
full potentials of these industries need to beyf@dmployed. This study
was aimed atdentifying the various tourisms centres in BenityC
examining their challenges, ascertaining the imp#ctourism in
developing the economy, examining the tourism emgiés and
establishing the prospect against the backdrophef Nigeria’'s
experience.

REVIEW OF RELATED LITERATURE

Characteristics of tourism

Four main characteristics of tourism may be ideditonceptually:

() Tourism arises from a movement of people to anal gay in various
destinations.

(i) There are two elements in all tourism, the jourteethe destinations;
the journey and the stay taking place outside tbemal place of
residence and work.

(i) The movement to destinations is of temporary, steasrh character,
with intention to return within a few days, weekswonths.

(iv) Destinations are visited for purposes other th&mtaup permanent
residence of employment.

Primary factors, nature and opportunitie of tourismin Nigeria

How important any geographical unit is as a toudiestination or how
important it is potentially is determined by foutrpary factors: attraction,
accessibility, amenity, and organization (Medliki0B). Nigeria offers a
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wide variety of tourist attractions such as extehded roomy river, ocean
beaches ideal for swimming and other water spartgjue wildlife, vast

tracts of unspoiled nature ranging from tropicale&s, magnificent
waterfalls, some new rapidly growing cities andnatic conditions in

some parts particularly conducive to holidaying i{@g, 2005). The lack
of required modern infrastructural facilities anma some parts of the
country, acute conditions of underdevelopment aonefy can be seen
which many potential Nigeria-bound tourists may Hd&e to be

confronted with (Shadare, 2007).

A tourism policy was produced in 1990 with the basbjective of
making Nigeria the ultimate tourism destinatiorAifinica. The main thrust
of the government policy on tourism is to generfeeign exchange,
encourage even development, promote tourism-based enterprises,
generate employment and accelerate rural urbagratten and cultural
exchange (Bolade and Eghene, 2006).

Problems associated with tourism in Benin City

According to Ojo (2002),

a) Ttourism is the fastest growing economic castoBemin City, but it
is faced with factor or challenges that militate growth.

b) Tourism in the city is at low level, not only besauof the economic
hardship, but because of “all the ingredients kkaational carrier,
good hotels and others that make for a preferretirdgion are not
there.

c) Lack of consistency in policy has militated agaiting city becoming
a preferred tourism destination.

d) Benin City also has erratic power supply, bad neaitvork, insecurity
and perennial conflicts, magnificent slums, investr tourist
unfavourable environment, lack of enabling envireni for the
private sector involvement, lack of pipe borne wat@pply, issue of
insecurity or poor safety reputation, economic bkhaigl or no
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adequate fund for tourism development, lack of t@scy in policy,
lack of development and packaging of tourist presluand shortage
of trained manpower.

Some of the many tourist centers or centers odi@ton in Benin City are
Emotan Statue, Museum, the tomb of Aroso, IgunegtiegbegeNokaro,
the Benin Moat (lya), Chief Ogiamien’s house, analyH Aruosa
Cathedral.

METHODOLOGY

Five hundred copies of questionnaire were distetbutandomly among
selected groups of people in Benin City. Four haddand seventy five
were returned and the respondents co-operatedvebgitEach number in
the frequency as tabulated in the band and thetepéage.

Table 4.1: Distribution of respondents by sex

Sex Frequency Per centage
Male 300 63.2
Female 175 36.8
Total 475 100

Source: Field Survey, 2015.

Table 4.2: Distribution of respondents by age group

Age Frequency Per centage
18-27 124 26.1
28-37 319 67.2
38-47 24 5.0

48 and above 8 1.7

Total 475 100

Sour ce: Field Survey, 2015.
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Table 4.3: Distribution of respondents by marital status

Marital status Frequency Per centage
Single 202 42.5
Married 164 34.5
Widowed 84 17.7
Divorced 25 5.3
Total 475 100

Sour ce: Field Survey, 2015.

Table 4.4: Distribution of respondents by occupation

Occupation Frequency Per centage
Students 120 25-3
Self employed 110 23.1
Civil servant 245 51.6
Unemployed - -
Total 475 100

Sour ce: Field Survey, 2015.

Table 4.5: Do you think that tourism in Benin City is faced with
enormous challenges?

Option Frequency Per centage
Yes 305 64.2
No 170 35.8
Total 475 100

Sour ce: Field Survey, 2015
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Table 4.6: | sthe government of the city doing anything about it?

Option Frequency Per centage
Yes 161 33.9
No 314 66.1

Total 475 100

Sour ce: Field Survey, 2015

Table4.7: Arethetourist attraction in the city worth visiting?

Option Frequency Per centage
Yes 95 20
No 380 80
Total 475 100

Source: Field Survey, 2015

Table 4.8: Istourism contributing to the development of the city?

Option Frequency Per centage
Yes 74 15.6
No 401 84.4

Total 475 100

Sour ce: Field Survey, 2015

Table 4.9: Isthere any plan to the Challenge of tourism in the city?

Option Freguency Per centage
Yes 67 14.1
No 408 85.9

Total 475 100

Source: Field Survey, 2015
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Table 4.10: Are there investors who are ready to invest in tourism
potentials of the city?

Option Freguency Per centage
Yes 74 15.6
No 401 84.4

Total 475 100

Source: Field Survey, 2015

Table4.11: Can thetourist attractionsin the city yield returnsif they are

devel oped?
Option Freguency Per centage
High 380 80.0
Moderate 77 16.2
Low 18 3.8
Total 475 100

Sour ce: Field Survey, 2015

Table 4.12: IsNigeria a preferred tourist destination?

Option Frequency Per centage
Yes 113 23.8
No 362 76.2

Total 475 100

Source: Field Survey, 2015
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Table 4.13: Can tourism contribute to the national economy?

Option Frequency Per centage
Yes 360 75.8
No 115 24.2

Total 475 100

Sour ce: Field Survey, 2015.

DISCUSSION OF FINDINGS

Table 4.1 showed that 300 respondents represe@8r&yo are male and
175 representing 36.8% are female meaning thatwbek force is
dominated by male. The implication of this is thare are more male in
the work force of Tourist Centre in Benin-City.

Table 4.2 revealed the distribution of respondégtage group and
its showed that the respondents are between 1&&% yare 124 and from
26.1%, 28-37 years are 319 in number and forms%6,73B-47 years are
only 24 in number and forms 5.0% and have the ssigliercentage of the
total population.This implies that the majority thfe staff of tourist
centre in Benin city are youth that have agilgyntork.

Table 4.3 showed that 202 respondents represed@mgfo are
single, 164 respondents representing 34.5% are iedarand 25
respondents representing 5.3% of the divorces.ifipécation of this is
that majority of the workers in Benin City Tourt#ntre are single.

In Table 4.4, the percentage of the respondeatsatie students are
120 which form 25.3% the self-employed, 110 whiochnf 23.1% and the
civil servant 245 which form 51.6% while the nongayed is zero
percent. This implies that the percentage of tinelents and the civil
servant was higher compared to the self employed.

From Table 4.5, it can be seen that 64.2% of tspardents
identified that tourism in Benin City is faced widmormous challenges.
The implication of this is that tourist centre iem8n City is facing a lot of
challenges
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Table 4.6 showed that 33.9% agreed that the gowvarhwf the
City is doing something about it while the other1®6 disagreed that the
government is doing something about it. This ingplieat the government
of Benin City does is not doing anything about pheblems the centre is
facing.

In Table 4.7, it can be seen that 20% of the nedents identified
that the tourist attractions in the City is wortisiting and the other 80%
respondent identified that the tourist attractien not worth visiting.
Therefore tourist attractions in Benin City are watrth visiting.

Table 4.8 shows that 15.6% of the respondent agresdourism
contribute to the development of the City, while484 of the respondent
disagreed that tourism contributes to the developnoé the City. The
implication of this is that tourism does not cobtiie to the development
of Benin-City.

Table 4.9 showed that 14.1% of the respondent iftemhthat there
is plan to proffer solutions to tourism in the Cityhile 85.9% of the
respondent identified that there is no plan toferadolutions to tourism in
the City. This implies that there is no plan to ffep solutions to the
challenges facing the Tourist Centre in Benin City.

From Table 4.10, it can be seen that 15.6% of #spandent
identified that there are no investors who are ygadnvest in tourism of
the City, while 84.4% of the respondent agreed thate are investors
who are ready to invest in tourism of the City. Titmplication of this is
that there are investors who are ready to inveshéntourism of Benin
City.

Table 4.11 showed that 80.0% of the respondentstifbel that
tourism potential can only yield moderate returhénvested on, while
16.2% identified that tourism potential will yieldgh return if invested
on, only 3.8% identified that tourism will yieldoreturn if invested on.
This implies that tourist potential in Benin citsrcyield moderate returns
if invested on.
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Table 4.12 showed that 23.8% of the respondentstifabel that
Benin city is a preferred tourist destination whig2% of the respondent
identified that Benin city is not a preferred tistidestination.This implies
that Benin City is not a preferred tourist destiat

Summary of finding

It was discovered that tourism is essentially théustry that provides
tours and services to tourists, and for tourisnfidarish in a developing
economy of the any City, the government of suchetpanust take it
upon itself the responsibility of ensuring that theng standard of such
citizenry is improved upon as this will go a longyfor leisure travel.

CONCLUSION AND RECOMMENDATIONS

This study revealed that, apart from the challenggsh as poor road

network which the present government is attendedh&re are also low

investment, low patronage and poor awareness oéxigence of these
destinations. Benin city is blessed with many tetgrcentres which if they
are adequately harness and develop could leadabttansformation and
development of the city. In light of this, | heyetonclude that the impact
of tourism cannot be over emphasized on both tieens and economy of
the city.

Based on the findings of this study, the followingre

recommended for the growth and development of sauin the City.

1. Government has to come in and create an enabhrgonment both
for investors and tourism (which includes provisimiinfrastructural
facilities, harnessing of the tourist attractiongeérms of packaging and
marketing) etc.

2. The people of Benin City should see tourism aastor that fastens the
economic growth of a City and embrace it.

3. Investors, both foreign and local should come&&t in the abundant
tourism potentials of the City.

73



Sustainable Human Development Review, Vol. 8 Nos. 1-4, Dec., 2016

REFERENCES

Akpan, E.l. (2012). Managing Tourism Sector in Nigethrough
Privatization StrategyJournal of Business Management, 1(2): 120-
124.

Arowolo, M.O. (2005). Major Hosptiality Houses inn@o State of
Nigeria. A Term Paper on Nature of EnvironmentalieSce.
Department of Urban and Regional Planning, Feddraversity of
Technology, Akure.

Ayodele, A. (2002).Essentials of Tourism Management, 2 ed. Ibadan:
Elshaddai Publishers.

Bankole, O.S., Gbadebo, 0O.0. (2006). Achieving thgllenium
Development Goals: Issues and Options for Nigeri&surism
Industry.PASOS 4(3): 19-26.

Bhatia, A.K. (2005).Tourism Development Principles, and Practices, 2
ed. London: William Heinemann Ltd.

Bolade, 1.V. and Eghene, B.T. (200&)rban Tourists Centres. lbadan:
Nicholas Publishers.

Burkart, A.J. and Medliks, S. (1974)ourism: Past, Present and Future,
10 ed. London: William Heinemann Ltd.

Cottman, M. (1987)Tourism Marketing. New York: The Dryden Press.

Emmanuel, B. (2005)Tourism Potentials for Employment Generation in
Ondo Sate Planners Echo, Akure: Ondo State Chapter of the Nigeria
Institute of Town Planners, Akure, Ondo State.

Giwa, O. (2010). The Role of Tourism in the Soci@woB&omic
Development in NigeriaForum Series Lecture 1 (1) A Quarterly
Lecture Series, Ondo State Polytechnic, Owo.

Hunziker, G. and Krapt, K. (1942Fconomic Characteristics of the
Tourism Sector. New Jersey: Prentice Hall Inc.

Ini, A. (2007). Hospitality Industry in Nigeria: &pects and Challenges
in Development Tourisndournal on African Tourism, 11:18.

74



Olajumoke-Olakunle, O.E. Tourism - A case study of Benin City

International Association of Scientific Experts Tourism (2003), THE
AIEST its Character and Aindpurnal of International Association of
Scientific Expertsin Tourism, 1(1): 1-9.

Kasali, M.A. (2002): Employment Provision Potentiaf Tourism
Resources in Ondo State Rural Communities. TerneRap Tourism
and Recreational Planning. Department of Urban &wedional
Planning, Federal University of Technology, Akure.

Kotler Ph. Armstrong G. (2007Marketing. New Jersey: Prentice Hall
Inc.

Kotler, Ph. Bowne J, Makens J. (1998)arketing for Hospitality and
Tourism. New Jersey: Prentice Hall Inc.

Lanre, A. (2006). Hospitality and Tourism Industry in National
Development. Lagos: Links Publishers Ltd.

Medlik T. J. (2006).Tourism Past and Present Future, 2 ed, USA: C.V.
Mosby Company.

Ministry of Tourism and Culture (2013Jourism in Ondo Sate, Nigeria,
Akure: Department of Urban and Regional Planningd® State
Polytechnic, Owo, Nigeria.

Modupe, O. (1985)Planning for Tourism in Nigeria. A Monograph of
Department of Urban and Regional Planning, OndteRRalytechnic,
Owo, Nigeria.

Nosakhare, O. (2008The History of Benin City. Website: http:www.Edo
Cityofnigeria.nct.

Ogilvie, F.W. (2005).The Tourism Movement in Economic Sudy, 4 ed.
London: Heinemann Cosin Ltd.

Ojo, G.J.A. (2002). The Need to Explore TourismNigeria’s Economic
DevelopmentThe Nigerian Trade Journal, 29:15-18.

Okunade, M. and Giwa, O. (2008)ourism Products in Nigeria. Akure:
Alabi Eyo and Co.

Oladele, O. and Koyi, A. (2002Nigeria Hotel and Travel Guide - A
Reference book for travel services. 1 ed, London: Macmillan Publishing
Co.

75



Sustainable Human Development Review, Vol. 8 Nos. 1-4, Dec., 2016

Onwofonwan, G. (1998). Landscape Evaluation forricon in Department.
A Seminar Paper on Environment and Tourism in Négeresented to
Environment and Behaviour Association of Nigeriamuérsity, Lagos.

Oyinloye, M.A. (2003). Socio-Economic Effects ofdReational Facilities on
the Community: A Case Study of two centres in AkuMigeria
Challenges of Environmental Sustainability in Denatic Government
National Conference of the Environment and Behavisssociation of
Nigeria (EBAN) Akure, Ondo State, Nigeria.

Pocock, D.O.C. (1991 Humanistic Geography and Literature Essays on the
Experience of Place Beckenham Kent Groom Helm. New Jersey:
Prentice Hall Inc.

Shadare, E. (2007Management Theory on Tourism and Culture. 4 ed, Kog.
Lawrence Publishers.

Shaibu, A.H. (2004). Tourism and its Implication o@ommunity
Development. Auchi: Success Publishers.

Wole, S. (2007). Is Nigeria a Preferred Tourist tiDedion?
http://www.LagosCityofnigeria.net.

World Book Encyclopaedia (1997).Importance of Tourism, Chicago: World-
Book International World Book Inc.

World Tourism and Travel Commission (WTTC) (1992)ourist and
Sustainable Community DevelopmenBroceeding of Travel and
Tourism Research Association, Canada.

World Tourism Organisation (WTQO) (1995). Plannings&inable Tourism
Destination Journal of Tourism and Recreation Research, II: 67-72.

76



